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Customer expectations have changed

High Quality

Great User Experience

Tons of Content

Engaging and Social

Accessible Anywhere
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The Communication Challenge

Rapidly proliferating devices

De-fragmented consumer behaviour

Disloyality

Not-as-yesterday / always in beta
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Accessible Collaborative Compelling

Easy to Use Personalized Responsive
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The Communication Challenge -> Engage your customer
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Rich Internet Applications

Engage your customer = Rich Internet Applications
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Anatomy of a Rich Internet Application
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Anatomy of a Rich Internet Application

Bi-Directional 
Audio & Video

Personalized Menus /Navigation Controls

Data 
Visualization

Real Time 
Data Push 
& Alerting

Resizable Views
/ Transitions

Collaboration
 / ChatRich Data Entry

Offline

Mapping, 
Geo-Coding, 

Annotations & 
White boarding

Data 
Synchronization 

& Con"ict 
Resolution
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Examples: Engaging experiences
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Browser based RIAs

• Flex eCommerce (simple eCommerce example)

•NFL Recutter (advanced engaging experience example)
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Engagement examples

http://examples.adobe.com/flex2/inproduct/lcds/flexstore/flexstore.html
http://examples.adobe.com/flex2/inproduct/lcds/flexstore/flexstore.html
http://replay-re-cutter.nfl.com/
http://replay-re-cutter.nfl.com/


Collaborative
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What Makes an Experience Engaging?

You #nd it here:
www.acrobat.com

http://www.acrobat.com
http://www.acrobat.com
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Connecting the analog world with the digital

Engagement examples

You #nd it here:
http://www.#at.co.uk/

ecodrive/

http://www.fiat.co.uk/ecodrive/
http://www.fiat.co.uk/ecodrive/
http://www.fiat.co.uk/ecodrive/
http://www.fiat.co.uk/ecodrive/
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Tour Of California - what the audience really wants
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Adobe LiveCycle Data Services / Blaze DS

You #nd it here:
http://tracker.amgentourofcalifornia.com/

http://tracker.amgentourofcalifornia.com
http://tracker.amgentourofcalifornia.com
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Engagement examples

Connecting the physical world with the digital -> link

http://ge.ecomagination.com/smartgrid/
http://ge.ecomagination.com/smartgrid/
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Metadata can be anything

Engagement examples
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Responsiveness - a part of the product

Engagement examples
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Multi-screen Challenge
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Fragmentation: There is no consistent customer/device platform
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Old days of publishing

CustomerChannel

Customer

Customer

Brand/
Message
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Brand/
Message Customer

Channel
Customer

Customer

Channel

Channel

Channel

Channel

Channel

Stand-alone apps

Desktop widgets

Social apps

Web
browser

Customer expectations have changed
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Multi-channel example: Finetune

Accessible

You #nd it here:
www.#netune.com

http://www.acrobat.com
http://www.acrobat.com
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Multi-channel example: Finetune

Accessible

You #nd it here:
www.#netune.com

http://www.acrobat.com
http://www.acrobat.com
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Multi-channel example: Finetune

Accessible

You #nd it here:
www.#netune.com

NOTE:
From a multi-channel perspective, Finetune is offering 
online music services to as many channels as possible 

to reach their fragmented target audience

http://www.acrobat.com
http://www.acrobat.com
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Multi-channel example: Finetune

You #nd it here:
www.#netune.com

http://www.acrobat.com
http://www.acrobat.com
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Multi-channel example: Finetune

You #nd it here:
www.#netune.com

http://www.acrobat.com
http://www.acrobat.com
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
http://www.finetune.com/FinetuneFamily/tv/index.html
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Multi-channel example: Finetune

You #nd it here:
www.#netune.com

http://www.acrobat.com
http://www.acrobat.com
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Multi-channel example: New York Times
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Flash for Digital Home
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Multi-channel example: New York Times
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®

Flash for Digital Home
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Multi-channel example: New York Times

NOTE:
From a multi-channel perspective, NYT is offering 

the same (or almost the same) product as to their traditional readers,
but extend their reach to new readers by a multi-channel strategy
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The Adobe Flash Platform

What do you need to build Rich Internet Applications?



®

Copyright 2008 Adobe Systems Incorporated.  All rights reserved. 

Adobe Flash Platform Overview

 Flash PlayerFlex Flash Media 
Server Family

Tools to Design and Develop Clients ServersFramework

AIRFlash CS4  
Professional

Flash Catalyst Flash Builder BlazeDS
Data Services

Applications, Content and Video



®

Copyright 2008 Adobe Systems Incorporated.  All rights reserved. 

Flash is Everywhere

  ≈ 99% reach on the desktop

 Over 1 Billion devices

 Update more than 85% of desktops 
on the since Nov 2008

 Over 80% of video on the web

 Over 85% of Alexa 100

Millward Brown survey

29
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Adobe Flash Platform Overview

 Flash PlayerFlex Flash Media 
Server Family

Tools to Design and Develop Clients ServersFramework

AIRFlash CS4  
Professional

Flash Catalyst Flash Builder BlazeDS
Data Services

Applications, Content and Video
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Flash Platform Tools Positioning

Create immersive 
experiences and
 video content

Transform artwork into 
functional application 

user interfaces

Develop cross-platform rich 
Internet applications

Enabling developers and designers to collaboratively build 
applications and interactive content

Interaction design tool for 
designers to rapidly create 

Flex application user 
interfaces without coding 

IDE for software developers 
to rapidly build cross-platform 

applications using the Flex 
framework and interactive 
content using ActionScript

Authoring tool for designers 
and developers who want to 

create free-form and 
immersive interactive 

content
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Creative Suite 4 tools = Multi-channel authoring tools

Video pros
Audio/video

communicators

Print designers
Illustrators

Web designers
Communicators

Etc.
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Creative Suite 4 tools = Multichannel authoring tools

Premiere Pro CS4

After Effects CS4

Soundbooth CS4

Illustrator CS4

Indesign CS4

Photoshop CS4

Fireworks CS4

AIR Flash Player

Exchange
For

Flash
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